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Hello and welcome to our 2021
Attitudes to UK Industry (ATUKI) survey.
In Spring 2020, when the pandemic was in the early stages, we reported on the sterling
efforts that UK manufacturing sector was making in the global fight against very serious
challenges in the supply chain that were mainly focussed around PPE. It uncovered a huge
vote of public confidence in the sector during a very dark time for us all.
This year we have once again taken our snapshot poll which sought the views of the UK
employed (or furloughed) public by asking a representative sample of 2000 UK adults for
their opinion on a range of topics. And this time around we’ve also taken the views directly
from manufacturers themselves.
We’ve teamed up with GAMBICA, the Trade Association for Instrumentation, Control,
Automation and Laboratory Testing which represents over 250 industrial organisations here
in the UK. The questions this time centred around the environment, diversity and digital
technologies and it seems that there is a chasm of opinion between manufacturing and
general business across each of those themes.
As we prepared this report, COP26 was just coming to a close in Glasgow, so it seems fitting
to lead with the views on organisations meeting their environmental targets. The results
show that just four in ten (42%) of the UK population, which represents the wider business
community, feel that their employer is on track to meet environmental targets by using
digital technologies. Comparatively, eight in ten (80%) of GAMBICA members believe they
are on course to meet their environmental targets by using digital technologies.
Manufacturers come out top when it comes to diversity planning and implementation too.
Seven in ten manufacturers (70%) have taken steps to address the diversity in their
organisation and eight in ten (80%) have a policy on diversity and inclusion. The wider
business population reports that just under half (45%) of UK adults believe their employer has
taken steps to address diversity in their organisation, with just over half stating that their
company or employer has a policy on diversity and inclusion.
When it comes to hybrid working, manufacturers steal the show again. Eight in ten (80%)
report that they have taken steps to provide ongoing hybrid working for employees
compared to just over four in ten (45%) in the wider business community.

"I’m delighted to see that companies
in our industry are leading in the
adoption of technology, in making
environmental process and improving
diversity. To be honest I’m not that
surprised, it is after all an industry of
innovators and experts in technology
that helps their customers be more
competitive. Research shows that
teams with increased diversity are
more likely to be successful, so it
seems logical that these are the
companies taking the biggest steps to
efficiency
and
environmental
improvement – itself a means to
greater competitiveness".
Steve Brambley | Chief Executive
GAMBICA

The results make for compelling reading. The engine room of UK industry is leading the way
when it comes to sustainability and diversity in practice.

Neil Fullbrook
Co-Founder & Director
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How does the industrial sector fair?
Research among Gambica members has uncovered that the manufacturing sector is well advanced
in reaching environmental targets, embracing diversity and introducing hybrid working.

• ENVIRONMENTAL TARGETS
•

New research shows that GAMBICA member companies are further advanced to
meet their environmental targets than the wider business community with eight
out of ten GAMBICA members are using digital technologies to reduce their impact
on the environment compared to just four in ten in the wider business community.

80%

• DIVERSITY
•

More than seven in ten GAMBICA member companies have taken steps to
address the diversity in their organisation and eight in ten have a
policy on diversity and inclusion compared to around five in ten
businesses in the wider community.

70%

• HYBRID WORKING
•

More than eight in ten GAMBICA member companies have taken steps to provide
ongoing hybrid working for employees, compared to just over 4 in ten in the wider
business community.

80%

• DIGITAL TECHNOLOGIES
•

More than four in ten GAMBICA member companies and four in ten organisations
from the wider business community have benefitted from increased adoption of
new digital technologies.

40%
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Online fieldwork 5th to 6th May 2021 of
2,000 UK adults
• Just one in four (26%) UK adults feel
that employers are on track to meet
their company’s environmental targets

42%

• Nearly two in five (42%) of UK adults
believe their employer is using digital
technologies to reduce their impact on
the environment.

• Just over one in three (34%) UK adults
suggest that their employer has
someone accountable for sustainability.

45%

34%

• Under half (45%) of UK adults
believe that their employer has taken
steps to address diversity in their
organisation.

•Just over half (54%) of UK adults feel
that their company or employer has a
policy on diversity and inclusion.

42%

26%

54%

• Four in ten UK adults (42%) suggest
that their employer has taken steps to
provide ongoing hybrid (i.e flexible)
working for employees.

• Nearly two in five (45%) UK adults say
that the increase in remote working at
their place of work has increased
adoption of new digital technologies.

45%
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www.thecadenceteam.com

The Team
We are a hands-on consultancy with a
heritage spanning twenty five years in the
industrial and manufacturing sector. Our
knowledge, expertise and contacts within
these sectors in second to none. We have a
number of industry initiatives that create
opportunities, encourage media interest and
provide strategic insight on trends and issues.
Our Attitudes to UK Industry polls and the
regular First Friday Club Editors’ Briefings
ensure that we are the best-connected
technical strategic marketing firm in the UK.
Additionally we provide direct support to
executives for media interviews, facilitate
media relations for key spokespersons, deliver
and support events.

www.firstfridayeditors.org

• is technically and professionally prepared to provide
deep-diving strategic consultancy within the industrial setting.
We consult with some of the largest industrial organisations on
global strategic initiatives and offer a comprehensive solution
to start-up businesses with an eye on rapid market
penetration.
• has an accumulated and wide understanding of industrial
technology-based on experience in industry and writing about
developments at the forefront of the technologies.
• has in-depth knowledge of various markets including direct
experience of the OEM and end user sectors, regulatory bodies
and technical publishing.

www.attitudestoukindustry.co.uk

Yonder (formerly Populus) conducted an online sample of 2000 UK adults 18+ who are working full or part time or are furloughed,
between 5th and 6th May 2021. Data is weighted to be representative of the population of Great Britain. Targets for quotas and
weights are taken from the PAMCO survey, a random probability F2F survey conducted annually with 35,000 adults. Yonder is a
founder member of the British Polling Council and abides by it rules. For further information see http://www.britishpollingcouncil.org/

