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Welcome to the annual
Attitudes to uK Industry study
I am delighted to have been asked to introduce the first report* in what will be a
series of regular research insights and annual studies.
UK Manufacturing and Engineering is vital for our economy. It is also important
for the development of our young people and the roles that they will need to play
in a very different world to the one that many of us foresaw when we took our
first steps as engineers.
There is a special role for engineers, manufacturers and communicators to play
in making sure that our industrial successes are well known. It’s essential to keep
reminding people how exciting a career in engineering and manufacturing can be
and to clear up the outdated preconceptions that abound.
This first report looks at some of the inaccurate assumptions made about
the sector and some of the more general matters about how important
manufacturing is. I am sure that this information, along with our other studies
and our annual report later this year, will contribute to the debate about how
best to give UK industry the support and recognition it deserves. I am proud of
UK industry and proud of the support we will continue to give to this sector.
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More than eight in ten
adults (83%) believe that
historically, manufacturing
has been important to the UK

A similar amount (58%)
believe that the UK could be a
‘workshop of the world’

Nearly one in four (23%)
of the British adult population
thinks that the engineering,
manufacturing and production
industries mostly involve unskilled
labour

As many as six in ten (61%)
believe it is still just as important

Generally people seem to
think that manufacturing
and industry should
be considered more
important: Eight in ten
(80%) agree that the
skills associated with industry are
critical to the future of the workforce

Just over seven in ten
adults (72%) believe
that rebalancing the
economy to achieve a
greater balance between
the contribution of the
industrial and service sectors is
key to helping the country out of debt
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A similar amount (71%)
said that manufacturing
should be a special
case for receiving
government
support

Nearly one in ﬁve (18%)
said that they would not encourage
young people they know to pursue a
career in one of those industries
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Older people are more likely to think that manufacturing has historically been important
to the UK economy:
Age range

18-24

25-34

35-44

45-54

55-64

65+

%

62

75

79

88

92

95

As well as:
That it should be a special case for government support:
Age range

18-24

25-34

35-44

45-54

55-64

65+

%

54

61

64

76

77

87

That the UK could be a ‘workshop of the world’:
Age range

18-24

25-34

35-44

45-54

55-64

65+

%

39

52

53

61

69

67

The skills associated with industry are critical to the future of the workforce :
Age range

18-24

25-34

35-44

45-54

55-64

65+

%

58

70

75

85

90

95

They are also much more likely to feel that rebalancing the economy is key to improving the
economic fortunes of the country:
Age range

18-24

25-34

35-44

45-54

55-64

65+

%

49

65

68

71

82

86

Younger people by contrast are more likely to think that industry mostly involves
unskilled labour:
Age range

18-24

25-34

35-44

45-54

55-64

65+

%

30

28

25

24

18

15

and less likely to encourage people they know to pursue an industrial career:
Age range

18-24

25-34

35-44

45-54

55-64

65+

%

22

23

20

19

13

11
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More people in Wales and the South West believe that the skills associated with
industry are critical to the future of the workforce – 90% in Wales and 87% in the
South West compared to as low as 75% in the Midlands.

More men (22%)

More men (61%)

are less likely to encourage young
people they know to pursue an

feel that the UK could be
the ‘workshop of the world’

industrial career compared

to
women (14%)

compared to women (55%)

*Populus interviewed 2,054 GB adults online between 20th and 22nd April 2012. Results have been weighted to be representative of all GB adults.
Populus is a member of the British Polling Council and abides by its rules.

About the sponsors – CadenceFisher, technical communications consultancy
We are a ‘hands-on’ consultancy built on
the heritage of Fisher Marketing which was
founded by John Fisher, a Chartered Engineer,
member of the Institution of Electrical
Engineers and the Chartered Institute of
Marketing, more than twenty years ago.
Following roles with English Electric, Brown
Boveri, the Rank Organisation, Delta and
Jeumont-Schneider he set up Fisher Industrial
Marketing in 1988 to provide a specialist
marketing and public relations service to
companies working with electrical, mechanical
and electronic equipment and systems,
whether for capital plant or OEM components.

cadencefisher

Our staff
• are technically and professionally prepared, have an ability
to understand a brief quickly and correctly and are trained to
express complex technical concepts in simple terms, verbally
and in writing.
• have an accumulated and wide understanding of industrial
technology and building services, based on experience in
industry and writing about developments at the forefront of
the technologies.
• have a demonstrable track record of success, specialising
in technical PR for industrial automation, controls technology,
building services and electrical contracting.
• have in-depth knowledge of various markets including direct
experience of the OEM and end user sectors, regulatory bodies
and technical publishing.

www.cadencefisher.co.uk
6 Snow Hill, London EC1A 2AY • Tel: +44 (0)20 7043 8847

